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Daily Content Generation,  
Creation, and Curation. ORM  

for social media mentions  
Regular Tagging  of the 
Ministers, Officials, Key  

Dignitaries, Partners, Speakers  
and other relevant handles.

Campaign

LIVE Event

The official Hashtag was 
used across posts and platforms  

making it a brand identity 

#Hashtag
• Real time monitoring
• Retweeting

Real Time
Monitoring

We had the audiences /exhibitors/speakers 
engaged via capturing them on video Bytes 

LIVE VIDEO BYTES Overview

#REINVEST2024

42M Social Media REACH
MNRE LinkedIn Handle

10,41,038+ Impressions
MNRE Twitter Handle

450K+ Impressions
MNRE YouTube Handle

873 Hours+ Watch Time

ALL Sessions Live Streamed on YouTube
All Speaker Quotes Tweeted Individually
Consolidated Session Posts on LinkedIn and Facebook
Instagram : Captured the Expo via Exhibitor Bytes and Day 
wise Expo Reels 



INSIGHTS (HASHTAG & KEYWORD)
RE-INVEST 2024 Sparked Renewable Energy Conversation: PM Modi's Inauguration 
Drives 4,500% Surge in Mentions and 4,863% Boost in Reach



On Day 1, #REINVEST2024, trended for 3+ Hrs. with a top position of 
No.3 

The #tags related to RE- INVEST 2024 trended all 3 days of the event 

TRENDED on all 3 Days



283.7K
FOLLOWERS
on X 

25th August

Started with 16K Impressions on

X

28th August
10 Days, into the campaign, 

we received 2lakh + 
impressions on  LinkedIn

22 September

Gained 1500+ Followers on X

Overall impressions of 
104.1K on LinkedIn

Social Media Growth
Metaphor

203,547 
IMPRESSIONS

285.4K

10,41,038 

4551 Instagram Followers
90K+ Content views on Instagram 

55.4K Facebook Followers

20,515 LinkedIn Reactions

3.84K LinkedIn Members Reached

9,908 New Followers Gained

IMPRESSIONS

FOLLOWERS



Social Media Highlights



X Highlights 
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X Highlights

TOP 3 POSTS



LinkedIn Highlights
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Top LinkedIn Posts ( as per impressions)



Instagram Highlights
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Facebook Highlights



Facebook Highlights



Top Facebook Posts



Facebook Highlights

TOP POSTS BY INTERACTIONS



• Starting the campaign earlier: Initiating the campaign two months prior to the event would have provided ample time to engage with the target audience, 
building sustained momentum.

• Confirmed Sessions/Speakers: Securing early confirmation of sessions and speakers proved crucial, streamlining content creation and promoting consistent 
messaging.

• Platform Engagement: LinkedIn, followed closely by X, emerged as the most engaging platforms, significantly driving audience interaction throughout the 
campaign.

• Speaker Participation: Active engagement from speakers—through tagging, liking, and sharing content—further amplified the campaign’s reach, adding a 
powerful boost to visibility.

• Visual Content Focus: During the event days, we strategically relied on video and image-based content to stay aligned with industry trends, maximizing 
audience attention.

• Crisis-Free Execution: Maintaining a crisis-free interaction across all platforms was a significant win, ensuring a smooth and seamless campaign experience.

Learning

1.The RE-INVEST exhibition in Gandhinagar, inaugurated by Prime Minister Narendra Modi, appeared to be a significant event driving mentions and reach for #REINVEST
2.The event focused on renewable energy and could be linked to the spike in mentions on September 15th and 16th. [1][2][3]
3.A strong connection between #REINVEST2024 and discussions about renewable energy goals. For instance, India's target of 500 GW renewable energy by 2030 was 
mentioned in relation to the event. [4]
4.The Ministry of New and Renewable Energy (MNRE) is frequently mentioned in connection with #REINVEST2024. [5][6]
5.Several mentions discuss investment and financial aspects related to renewable energy, indicating that #REINVEST2024 may be attracting significant attention from the 
business and investment community. [7][8][9]
6.The event appeared to have international significance, with mentions of global renewable energy meetings and exhibitions. This suggests #REINVEST2024 may be 
positioning India as a key player in the global renewable energy sector. [1][10]

https://app.brand24.com/result/open/?id=80328612210&h=28d52e114c31280b21baac0c48c5a28acea71a51&source=ai_insights&email=dRwbT5Hi0Ou5YVpCfRu_XR5bAPw7jT_Tr6xfVGOCc24=
https://app.brand24.com/result/open/?id=80328611395&h=3be345dfe64dcb74ab7da14ac75c470c7d3b0920&source=ai_insights&email=dRwbT5Hi0Ou5YVpCfRu_XR5bAPw7jT_Tr6xfVGOCc24=
https://app.brand24.com/result/open/?id=80328611769&h=b531e6ae8624a6b5eda0684a131a2181f9fff887&source=ai_insights&email=dRwbT5Hi0Ou5YVpCfRu_XR5bAPw7jT_Tr6xfVGOCc24=
https://app.brand24.com/result/open/?id=80328611453&h=ce3f7139d09cdb9653f14d417a5e09acf0eff55b&source=ai_insights&email=dRwbT5Hi0Ou5YVpCfRu_XR5bAPw7jT_Tr6xfVGOCc24=
https://app.brand24.com/result/open/?id=80328543229&h=dfb56b3e26c3d0445a77d7f36eb80cd54c0aa382&source=ai_insights&email=dRwbT5Hi0Ou5YVpCfRu_XR5bAPw7jT_Tr6xfVGOCc24=
https://app.brand24.com/result/open/?id=80328617907&h=a6b9fabe1293a28d34a28cbb51ab308a33575fc3&source=ai_insights&email=dRwbT5Hi0Ou5YVpCfRu_XR5bAPw7jT_Tr6xfVGOCc24=
https://app.brand24.com/result/open/?id=80328603314&h=0d56c4a21eb86572cd21591ce69c46c46ea97740&source=ai_insights&email=dRwbT5Hi0Ou5YVpCfRu_XR5bAPw7jT_Tr6xfVGOCc24=
https://app.brand24.com/panel/ai-insights/1394743029/66ea9cba3c5f727931801a46
https://app.brand24.com/panel/ai-insights/1394743029/66ea9cba3c5f727931801a46
https://app.brand24.com/result/open/?id=80328612210&h=28d52e114c31280b21baac0c48c5a28acea71a51&source=ai_insights&email=dRwbT5Hi0Ou5YVpCfRu_XR5bAPw7jT_Tr6xfVGOCc24=
https://app.brand24.com/result/open/?id=80328611840&h=c6415017cffa2b417f41e6fa688c421b74d1913d&source=ai_insights&email=dRwbT5Hi0Ou5YVpCfRu_XR5bAPw7jT_Tr6xfVGOCc24=


CAMPAIGN REVOLVED AROUND 

Announce the Event

About the Event ( Why Attend | Who should Attend | Elements )
Event Highlights 

Key Announcements

Exhibition Highlights 
Benefits of Exhibiting 

Profiling of Speakers

Sector Profiling 
India being the investment Destination
Energy Landscape 

Promotion of Exhibitors 

Sector /Industry FACTS & INFO  
Bio-Energy, Green Energy Corridors         Empowering Women in RE 
Hydrogen (NGHM)                                             PM SURYA-GHAR , PM KUSUM
New Tech | R&D                                                   ISA, PLI Scheme 
Solar | Wind                                                          Akshay Urja, Bio – Urja

Curtain Raiser

Key Announcements Key Guests

Quotes from Key Voices Count down  ( FOMO ) 

Partner Promotion Highlight – Key Sessions

Session Promotion Video Testimonials ( CTA) 

DYK Campaign 
Underline Destination INDIA 

Quotes of Key Individuals

Partner/Sponsor Promotion
Promotion of Exhibition with CTA 





Conference Sessions being 
covered individually 



India Investment Landscape 
being covered with proper CTA



CTA going on across 
Posts 







THANK YOU
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